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Reading A Video Text By Robert Scholes
Scholes clearly describes the idea of ideological criticism. He examines his idea through careful examinations of a video text commonly referred to as commercials and advertisements. He criticizes the commercials with sole purpose of analyzing them further to acquire deeper meaning from an intellectual capacity. Scoles principly belives that for anything to be regarded as of great significance, vigorous criticisms out to take place before its being considered as a serious deal or acceptance. Its perphaps because most of the advertised commercials are solely intended to pursue the potential consumers to acquire them.  He makes people why would companies use a lot of funds advertising products yet customers can jet in stores and for a brand of product such as Apple and microsoft phones yet they serve similar purposes instead of just saying for type of phone.
Scholses in his article identifies a 28 second Budweiser commercial that narrates the story of an african man pursuing a career in basebal umpire. The commercial does not show the whole story but the wrangels the man faced as he grew up as he came from financialy challenged background. However, he overcame the challenge through working hard and pursing his dream. The story is based on the how the man talent triumps amidst the racial and social barriers facing the country at the moment. He clealy states that such as story is being narrated every now and then to every american. In his critics it is clear that scholes was rooting for the systems to perfectly work for all not just in the baseball sector but in the hwole thing America. ideological criticisms steps in as amercian culture an ideology can create inferences as well as putting them together the narrations based on the 28 second clip containg musical elements to suit the mood. He posses a firm believe that such is attainable as stories as well as archetypes tend to be embedded into the culture and in ourselves.
The commecial chosen is a 31 second commercial regarding the T-Mobile Commercial 2017 which principly advertises the T-Mobile phones in the united states. The commercials illustrates happy moments people enjoy and dance. The commercial is intended to illustrate that T mobile was the solution they were all waiting as if other mobile brand phones were not offering them solution as the T-mobile which comes with free data and tax free to the customers hence making it cheaper as compared to other brands. When people have been offended but they do not have otherwise they use the products through they are clearly undertand that they are being used. Scholes gives readers the significance of reading keenly the commercials and advertisments as portrayed in social media such as television and the youtube channels among others. For instance, in my commercial the happiness mood in the people implies that other brands had been oppressing the customers through excessive charges and not offering solutions. 
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